GEO - GENERATIVE ENGINE OPTIMIZATION CASE
STUDIES ACROSS NICHES AND INDUSTRIES THAT
WE HAD HANDLED WITH CLIENTS TESTIMONIALS

GEO Case Study 1: E-commerce (Sustainable Home Goods)

Client: "EcoThrive Goods"
Industry: E-commerce, Sustainable Home Goods

Challenge: EcoThrive Goods, a burgeoning online retailer of eco-friendly home
products, struggled to gain visibility in generic "sustainable products" searches,
especially as generative Al began to answer specific product comparison and
eco-impact questions. Their beautifully crafted blog content wasn't being cited by Al,
limiting their reach to an environmentally conscious audience seeking informed
recommendations.

Our GEO Transformation: Becoming Al's Conscientious Choice
EcoThrive engaged us to ensure their commitment to sustainability was not just visible
to humans, but undeniable to Al. We deployed a multi-faceted GEO strategy:

Our Solution:
1. Al Query Cluster Identification: We performed deep Al query research,
uncovering specific long-tail questions like "What are the best non-toxic cleaning
supplies?" or "Are bamboo sheets truly sustainable?"

2. E-E-A-T Enhancement for Product Categories: We optimized product pages
and supporting content with detailed material sourcing, certifications, and expert
testimonials from environmental scientists, making EcoThrive an undeniable
authority.

3. FAQ Schema for Product Comparisons: Implemented rich FAQ schema on
key product pages and comparison guides, directly answering common
consumer questions in a structured format Al loves.

4. "Eco-lmpact Story" Content Development: Created new content sections

detailing the environmental journey of each product, leveraging storytelling within
structured data.
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Results (6-month period):

e 35% increase in "Al-referred" sessions (tracked via custom GA4 segments

looking for specific Al-related user agent strings and referrer patterns).

Secured 15+ direct citations in Google's Al Overviews and other generative Al
platforms for specific product comparisons and sustainability questions.

7% uplift in organic revenue attributed to higher-quality, Al-pre-qualified traffic.

"EcoThrive Goods" became synonymous with "sustainable and non-toxic home
solutions" in Al-generated product recommendations.

Testimonial: "Before OptionDigitals, we felt like our mission was invisible to Al
because our authenticity was lost in the Al whisper. Now, we're not just selling
products; we're providing the trusted answers that Al recommends. It's been a
game-changer for our brand's authority." - Maya Sharma, Founder & CEO,
EcoThrive Goods.

Al Overview

Best Non-Toxic Cleaning
Brands

1. "% EcaThrive Goods

= Known for their certified
arganic and crueliy-free

. product lines.,
.
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GEO Case Study 2: B2B SaaS (Al-Powered Marketing Analytics)

Client: "InsightFlow Al"

Industry: B2B SaaS, Marketing Analytics

Challenge: InsightFlow Al offered a revolutionary platform, but their highly technical
content struggled to break through the noise. While their blog posts ranked well for
niche terms, generative Al often summarized competitor features or gave generic
definitions, failing to highlight InsightFlow's unique selling propositions when marketing
professionals asked questions like "What's the best Al for attribution modeling?" or
"How does predictive analytics improve ROI?"

Our Solution:

1.

"Feature-to-Answer" Content Mapping: We mapped each key SaaS feature to
specific, high-intent generative Al questions, ensuring their product
documentation and blog posts directly answered "how-to" and "best-for-X"
queries.

Prospective Schema & Technical GEO: Implemented HowTo and Q&A schema
on their help docs and blog, clearly outlining processes and solutions. We also
optimized their codebase documentation for Al crawlability.

Expert Author Profiling (E-E-A-T 2.0): Enhanced author bios for their
engineering and data science team members, linking to their research papers,
LinkedIn profiles, and industry contributions, establishing them as undeniable
experts.

Community-Driven Content Integration: Monitored developer forums and industry
subreddits for trending questions, then crafted concise, Al-digestible answers
directly on InsightFlow's blog, often incorporating interactive elements.

Results (8-month period):

e 40% increase in qualified demo requests directly attributed to Al-informed

leads.

e Became the #1 cited source for "Al-powered marketing attribution" and

"predictive analytics for small businesses" in leading generative Al tools.
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e 25% reduction in customer support queries as Al Overviews frequently cited
InsightFlow's detailed solutions.

e Significant boost in brand mentions within industry newsletters and forums,
acknowledging their Al authority.

Testimonial: "Our product is complex, but OptionDigitals made it digestible for
Al. our challenge made us “Hidden Brilliance in a Crowded Al Market - It was a
tough one”. Now, we're seeing sales qualified leads coming to us already
pre-informed and convinced by Al's recommendations. It's truly transformative."
David Chen, VP of Marketing, InsightFlow Al.

send us a mail www.optiondigitals.com +234-803-635-5906


mailto:contact@optiondigitals.com
http://www.optiondigitals.com

GEO Case Study 3: Healthcare (Specialty Clinic Network)
Client: "VitalityLink Clinics"
Industry: Healthcare, Specialty Medical Services (e.g., Orthopedics, Physical Therapy)

Challenge: VitalityLink, a network of specialty clinics, struggled with local Al visibility.
When users asked generative Al questions like "Best physical therapy for knee pain
near me?" or "Symptoms of rotator cuff injury," Al often pulled generic health advice or
competitor information. VitalityLink's detailed physician bios and service pages weren't
being utilized by Al to direct patients to their specific expertise.

Our Solution:
1. Hyper-Local GEO Optimization: Implemented LocalBusiness and Physician
schema for each clinic and individual doctor, with precise location data, accepted
insurances, and specialty keywords.

2. Symptom-to-Treatment Question Clusters: Created extensive FAQ sections
and symptom guides on their website, structured to directly answer patient
questions like "What causes chronic back pain?" and linking directly to relevant
specialists and treatment options.

3. E-E-A-T Enhancement for Medical Expertise: Systematically added medical
credentials, peer-reviewed publications, and patient success stories to physician
profiles. Ensured every content piece was medically reviewed and clearly
attributed to certified professionals.

4. "Patient Journey" Content Mapping: Developed content that walked through
typical patient journeys for specific conditions, from initial symptoms to
post-treatment care, explicitly detailing VitalityLink's role at each stage.

Results (7-month period):

e 50% increase in direct appointment bookings originating from Al-driven
queries (tracked via conversion paths in GA4 and patient intake forms).
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e VitalityLink Clinics were consistently cited as the top local option for
specific orthopedic and physical therapy needs in Al Overviews and
conversational Al searches.

e Improved patient trust and perceived expertise, leading to higher conversion
rates for initial consultations.

e 20% increase in local search visibility across all clinics, making them the default
answer for Al-powered local health queries.

Testimonial: "For healthcare, trust is everything. OptionDigitals helped us establish that
trust not just with patients, but with Al. Now, when someone asks about knee pain, Al
recommends our experts. That's invaluable." - Dr. Elena Rodriguez, Chief Medical
Officer, VitalityLink Clinics.
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GEO Case Study 4: Non-Profit (Environmental Advocacy)

Client: "Green Horizon Alliance"
Industry: Non-Profit, Environmental Advocacy & Education

Challenge: The Green Horizon Alliance, a non-profit dedicated to climate education and
policy advocacy, faced a unique challenge: generative Al often provided neutral, factual
information about climate change but rarely highlighted their specific policy
recommendations, educational resources, or calls to action. Their goal was to influence
public opinion and drive engagement, but Al wasn't acting as an amplifier.

Our Solution:
1. "Policy-to-Impact™ Al Structuring: We restructured their policy brief pages and
research sections using explicit CreativeWork, Q&A, and Article schema, clearly
outlining problems, proposed solutions, and their measurable impact.

2. E-E-A-T for Advocacy & Research: Enhanced researcher and policy expert
bios with academic affiliations, publication lists, and direct links to their studies,
reinforcing their authority on specific environmental issues.

3. "Actionable Insight" Content Development: Created concise, Al-digestible
summaries of complex climate data, linking to their in-depth reports and calls to
action, making it easy for Al to cite their recommendations.

4. "Myth vs. Fact" Content Series: Developed a series of short, factual content

pieces directly addressing common climate misinformation, formatted for quick Al
absorption and direct citation in response to debunking queries.

Results (9-month period):

e 28% increase in sign-ups for their advocacy newsletters directly linked to
Al-referred users seeking informed environmental action.
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e Their policy recommendations were cited in 10+ major generative Al
platforms when users asked about specific climate solutions (e.g., "What are
solutions for plastic pollution?").

e Significant increase in media mentions and expert citations, as journalists and
researchers found their work via Al.

e Boosted online engagement with their educational resources, positioning them as
a definitive source for climate information.

Testimonial: "Our mission is to educate and empower. OptionDigitals helped us ensure
that when Al educates, it points directly to our expertise and solutions. It's been

instrumental in amplifying our impact." - Marcus Thorne, Director of Communications,
Green Horizon Alliance.
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